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Do you feel a little more relaxed today? A little less stressed? Tapping your toes 
for no apparent reason? Perhaps a newcomer to the spirits industry is inspiring 
everyone to yearn for a Caribbean cocktail. It’s Blue Chair Bay Rum. And the 

premium-blended rum, which sails in with three varieties, was brought to life by 
none other than modern day country music’s Kenny Chesney. 

Oh, yeah . . . another celebrity endorsement, right? But Blue Chair Bay Rum is 
a surprising proposition: It’s not a celebrity endorsement, it’s actually Chesney’s 
creation and the singer/songwriter owns it outright. Blue Chair Bay Rum was 
born from the wellspring of passion stemming from the eight-time Country 
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Music Association and Academy of 
Country Music Entertainer of the Year’s 
documented island life. Inspired by the 
phrase he uttered on his boat one sunny 
Caribbean day, the taste was created to 
capture the notion, “What if I could just 
bottle this up?”

What’s not surprising? Chesney’s new 
brand is a rum, widely recognized as 
the spirit that puts the fun in cocktails. 
After all, this is the man who brought 
us the anthems “No Shoes, No Shirt, 
No Problem,” “When The Sun Goes 
Down” and “Everybody Wants To Go To 
Heaven,” songs that practically revolu-
tionized the concept of kicking back and 
enjoying life. His current concert trek is 
being called the 2013 No Shoes Nation 
Tour, named for the fans who diligently 
arrive summer after summer to share the 
songs, the party and the memories with 
their friends. 

Kenny Chesney’s work ethic is legend-
ary. He has sold more than 30 million 
albums, topped the Singles charts 24 
times and the all-genre Top 200 Albums 
chart six times. The singer/songwriter 
has sold in excess of one million concert 
tickets each of his last ten tours. But it 
is his love of the laidback island lifestyle 
that has tinged his songs, music videos 
and philosophy for the last several years. Creating Blue 
Chair Bay Rum was almost literally a natural progression. 

“Over the years, I’ve had my share of rum on the road 
and in the islands and the more different rum I drank, the 
more I thought about what I wished rum would be like,” 
says Chesney. “That’s the trouble with learning: You figure 
out what you really want, and then I just couldn’t find it. No 
matter where I went, what I tasted, it wasn’t quite what I 
wanted. So the idea has been rambling around my head for 
a while.”

The first in the new rum expressions is Blue Chair Bay 
White Rum, an 80-proof beach-made rum born of golden 
sugar with subtle hints of island spice, rum cake and oak. 
Next is Blue Chair Bay Coconut Rum, a bold but smooth 
53-proof version of beach-made Blue Chair Bay White 
enhanced by sun-ripened coconut flavor. Then there’s  
Blue Chair Bay Coconut Spiced Rum—a mellow, Caribbean 
spice–infused version of Blue Chair Bay Coconut that’s also 
53 proof.

Each transports its drinkers as close to the islands as one 
can be without getting on a boat or plane. As Chesney says, 
Blue Chair Bay Rum was “born on the beach.” 

Teamwork
“Getting to go down to Barbados with [Blue Chair Bay 

Rum Master Blender] Mike Booth and spending time at the 
West Indies Rum Distillery when we were working on what 
Blue Chair Bay Rum was going to taste like . . . that was one 
of the most incredible experiences of my life,” says Chesney. 
“A stone’s throw from the ocean, a distillery that has been 
turning out rum for over a hundred years—how cool is that?! 
It’s the essence of what Blue Chair Bay Rum is all about.” 

Booth, a former Master Blender for Canadian Club, has 
developed many rums around the world. He jumped at the 
opportunity to work with Chesney and his team to create 
his new brand. “I’m a fan who listens to his music, and 
Kenny is very down-to-earth, so it’s been really interesting,” 
says Booth. “He was very much involved in telling me what 
he wanted and choosing the flavors, tasting the rums and 
sharing what he liked and what he didn’t like.” 

Booth’s distilling philosophy meshed with Chesney’s 
preferences and working style. “It’s like being a chef, know-
ing ingredients and combining them to make the perfect 
dish—or in this case the perfect rum,” Booth says about the 
spirit that is universally appealing, not just to country fans. 

Cocktail waitress Ashley Small is about 
to serve the signature Kryptonite, made 
with Blue Chair Bay White Rum, at Wild 

Wild West in Austin. 
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“It is a spirit consumed in fun places, by 
people having fun and gathering, and 
with Kenny Chesney’s name and fan 
base, it could grow very quickly.”

Booth was an integral part of a team 
that Chesney says thinks like he does. 
Rather than focus on what wouldn’t 
work, they focused on how they could 
make it happen. “When I told them this 
was something I’d been wanting to do,” 
says Chesney, “they didn’t tell me I was 
crazy; they said ‘Let’s figure this out.’”

Incredible Passion
Mark Montgomery, who has built 

a name for himself as one of the 
Southeast’s most dynamic entrepre-
neurs, is the CEO for Blue Chair Bay 
Rum. His firm, FLO {thinkery}, was 
retained to help turn Kenny’s vision 
into reality. Says Montgomery, “Spend 
any time with Kenny and you’ll find 
that he’s incredibly passionate, as well 
as focused. He gave us a level of access 
that allowed us to really understand 
his vision and what drives him. And 
we came to understand that he is 
simply about creating great experi-
ences, whatever the medium. Kenny 
will inevitably go with quality; and 
as a CEO, you couldn’t ask for better 
marching orders.”

Kenny Chesney’s Island Experience in a Bottle
In an exclusive interview, Kenny Chesney spoke with us about  

Blue Chair Bay Rum and the island life.

How does Blue Chair Bay Rum connect to your passion for music? 
It took me—even knowing I wanted to sing and write songs—a long time 

to find that thing that was truly who I am. I think passion pushes you to seek 
that place that’s truly your own, and it fires you up. Blue Chair Bay Rum is the 
same kind of thing. You savor every moment of the journey, then when you 
get there, you savor it twice, because it is the culmination of all that work and 
all that passion. I get to be in that perfect moment any time I get onstage, or 
write a song or make a record. Now it’s the same thing when I pour myself a 
glass of this rum.

How did you come upon the idea of 
bottling the island experience?

The more you leave, the more you 
take the places you love with you in your 
heart. If you didn’t, you’d lose your roots. 
The islands are the place where I’m most 
at peace, where my soul is calm and my 
mind unwinds. Blue Chair Bay Rum is like 
putting some of that in a bottle—not just 
the way the sun moves across the sky or 
the tide comes in, laughing with friends 
after a long day out at sea, but just that 
feeling that everything’s good. It’s the 
liquid equivalent of the way the islands 

are the antidote to civilization. And on those nights when you’re going to be a 
pirate, well, it’s pretty good for that, too.

Please share your favorite Blue Chair Bay Rum cocktails.
Our mixologist, Jonathan Pogash, is creating some very exciting stuff. I’ll 

just say: People are maybe going to think about rum in a few different ways. 
And for anyone jamming to “Pirate Flag,” the first single from Life On A 
Rock, which is all about rebelling against anything mundane in your world, we 
are going to create a Shooting Star. That’s the drink in the bridge of that song, 
and with any luck, it’s going to be ready to serve at the No Shoes Nation tour 
stops this summer.

 
Your fans are fiercely loyal. In creating Blue Chair Bay Rum, is this a way to 

share a slice of island life and further connect with them?
I think anyone who knows me knows how much I love my fans. I created 

the rum I’d always wanted and couldn’t find. It’s what I love and what I wanted 
to drink. And after all that went into this, who else would I want to share it 
with? It’s the essence of the laidback vibe I get in the islands, or I can find 
early in the afternoons at one of our No Shoes Nation tailgates. Just cool 
people, not worrying about where they have to go or what happens next: grill-
ing out, enjoying their friends, listening to music and letting the day happen.

What’s your favorite way to drink Blue Chair Bay Rum?
I’ll say for the purists, we worked really hard on getting the white rum to 

be something that stands up on its own. Just a couple ice cubes and you 
can drink it. So for the old school classicists, there’s a Hemingway Daiquiri 
that’s not just the original, but the cocktail one of my very favorite writers 
used to drink.

On location: Kenny Chesney’s 
new Blue Chair Bay Rum ready 
for action at Honky Tonk Central 
in Nashville.
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Chesney’s No Shoes Nation Tour, 
his deeply personal Life On A Rock CD 
and the Blue Chair Bay Rum launch 
are all happening this spring. From a 
calendar perspective, that’s a strategic 
move that will reach more than 1.25 
million people at his concerts alone.

Montgomery still remembers the 
moment early in the discussions when 
he was tasked with capturing the spirit 
Chesney asked for aboard his boat. 
“He wanted to bottle the entire island 
experience, quite the ask . . . I still get 
chills from it,” he says. “This is not 
something Kenny does—this is who 
he is and the passion and the care and 
commitment shows up everywhere in 
the product. Plus Kenny is putting out 
a record that speaks to the overarch-
ing lifestyle,” says Montgomery of 
Chesney’s April 30 release, Life On 
A Rock, which pays homage to the 
lessons learned, relationships forged 
and the way of life on an island. 

Putting the Pieces Together
Once FLO had a clear vision and 

their internal structural team, they 
knew they needed an actualizer as 
potent as their own people. After look-
ing across the nation for an organiza-
tion that was as quick-responding, 

Blue Chair Bay Rum at Wild Wild West, Austin, TX
Mark Easterling is Marketing Director for Associated Club Management, own-
ers of the Midnight Rodeo and Wild West concepts. If anyone knows about 
rowdy summer fun and cocktails, it’s him. Part of his job is to keep an eye out 
for amazing products that will excite the company’s patrons. 

“When we heard about Blue Chair Bay Rum from distributors, we said, 
‘We want it!’” says Easterling. “We play 80 percent country music at a dozen 
locations, all in Texas, except for one in St. Croix.” Easterling travels to the 

Caribbean twice a year—a trip that validated the company’s choice to partner 
with distributors to offer Blue Chair Bay Rum, and to use the new product in 
the “Kryptonite,” sold as a 32-ounce pitcher drink. 

“Kenny Chesney’s popularity both in our island location and in Texas is a 
natural for both and everyone is excited 
there and here,” says Easterling. “We’re 
counting on our bartenders to come up 
with innovative drinks, and we’re even 
giving prizes for whoever comes up with 
the most creative cocktail.”

One of the aspects that caught 
Easterling’s eye—and taste buds—is the 
uniqueness of the blend of the spice 
and the coconut. “Currently,” he says, 
“our ‘Cruisin’ Confusion,’ a pitcher drink 
with five different rums mixed together, 
attracts a lot of attention. For Kenny to 
come up with a mix of what’s already 
popular in our drinks might just make this 
our number-one rum.”
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Wild Wild West bartender Emmy Robbin with two  
Blue Chair Bay Rum expressions.
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Kryptonite
sold as a 32 oz. pitcher drink

◗	 2 oz. Blue Chair Bay Coconut Spiced 
Rum

◗	 1 oz. peach schnapps
◗	 1 oz. melon liqueur
◗	 pineapple juice
◗	 Sprite

◗	 Pack pitcher with ice. Add first three 
ingredients, then fill to brim with 
equal parts pineapple juice and 
Sprite. Sink an activated green glow 
stick deep into pitcher.
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Blue Chair Bay Rum at Barrio Cantina, Boston, MA
At Barrio Cantina in Boston, near legendary Fenway Park, you’d hardly expect 
to find a country music following. But partner Thomas Holland, whose friendly 
neighborhood restaurant has gleaned a massive patronage, says a brand like 
Blue Chair Bay Rum is going to be a smash hit. Recent country music concerts 
have sold out in the area in ten minutes, including Chesney’s past seven stops 
at Patriots Stadium—but it’s the fellowship aspect of Kenny Chesney’s new 
rum that pairs so well with the Barrio Cantina brand. 

“The spirit of the people here is not unlike the spirit of the islands. Case 
in point, our blizzard party,” says Holland. He’s referring to the incredible 
party he and his partner chef/owner Michael Schlow threw just days after his 
grand opening when a blizzard struck the area. Holland says the team got 
“destroyed” with no servers and no barbacks; they cooked for almost 200 
people, without menus. The team didn’t charge for anything.

Holland has created his own version of the historic Coconut “DTO” (Daiquiri 
Time Out). “It’s a play on the local lore—what the Kennedys called ‘DTO’—and 
we’re making it with Blue Chair Bay Coconut Rum,” he says. “It’s a simple, 
refreshing summertime drink and has a lot of local influence because of the 
Kennedys and Hyannis Port; they are our royalty.”

“Most of the time when people make coconut with these products, 
it’s overpowering. Rum is one of those drinks that is just starting to come 
into its own; Blue Chair Bay Rum is very natural and that’s very important,” 
Holland says. 

visionary and experienced as the 
FLO folks, Montgomery settled on 
New York–based Savvy Drinks. Mark 
Andrews, one of Savvy’s principals, is 
a 15-year veteran of the spirits busi-
ness who also owns one of the only 
factoring businesses specializing in the 
industry. “His ability to see the biggest 
picture provided our timeline the 
accuracy and intensity it required,”  
says Montgomery.

Andrews and his partner, Roseann 
Sessa, a serious veteran of the liquor 
industry, made Blue Chair Bay Rum 
their priority, seamlessly moving from 
sourcing all the components—rum 
from Barbados, glass from the U.S., 
corks from Mexico—to realizing the 
final product, for which they identified 
a bottler in the Northeast, as well as 
creating the distribution plan and 
seeing it through to fruition.

Cocktails Ahoy!
Mixologist Jonathan Pogash says 

he was “amazed” when approached to 
lead the cocktail development. “When 
they mentioned Kenny Chesney, I said, 
‘Absolutely!’” recalls Pogash. “This is 
not like other brands with celebrities, 
because this is Kenny’s personal brand. 
He has led the entire creative process, 
from the blending of the rum to the 
creation of brand identity.” 

Pogash is working on classic cocktail 
variations, and his initial experimenta-
tions with the Mai Tai and the Piña 
Colada use all three expressions of the 
Blue Chair Bay rums. “This project 
reminds me of the things I take for 
granted in my life, like letting the sun 
hit your face as you’re sipping on a 
cocktail,” says Pogash. “That Mike 
Booth is involved and that the rum was 
produced at one of the distilleries on 
Barbados—I’m thankful for this project 
every single day.” 

Pogash is creating cocktails for a 
variety of geographical areas and is 
conscious of using ingredients that 
work for specific times of the year 
and are readily available all over the 
country. “We don’t want people to have 
to wonder how they’re going to make 
these drinks,” he says, something that’s 
also important to Bob Battipaglia, Blue 
Chair Bay Rum’s Senior Vice President 
of Sales. Blue Chair Bay Rum will 
launch in 30 markets nationwide in 
conjunction with Chesney’s tour, and 
that means it has to have broad appeal.
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Managing partner Thomas Holland with the Coconut DTO at Barrio Cantina.

Coconut DTO
◗	 2 oz. Blue Chair Bay Coconut Rum
◗	 2 oz. fresh-squeezed lime juice
◗	 ½ oz. simple syrup

◗	 Served over crushed ice in a 
salt-rimmed Collins glass.
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Blue Chair Bay Rum at Honky Tonk Central, Nashville, TN
Jonathon Scott, GM of 
Honky Tonk Central in 
Nashville, says that between 
Kenny Chesney and his 
prime location, it’s going 
to be a great partnership. 
The bar is in the heart of 
Broadway, the home of 
country music’s new old-
school honky tonk tradition.

“We have a very unique 
honky tonk in that we 
have three different floors, 
three different stages, with 
balconies on the second and 
third floors,” says Scott. “It’s 
unlike any other place and 
very open-air, so Blue Chair 
Bay Rum, which feels like 
a summer brand, will be a 
home run in our joint. People 
will love it!”

With so many country 
fans coming through during 
CMA Music Fest, as well as 
throughout the year, people 
who gather on any one of the Honky Tonk Central balconies can look all the 
way from the historic Ryman Theater (original home of the Grand Ole Opry) and 
Tootsie’s Orchid Lounge, to the Cumberland River. The bar just celebrated its one 
year anniversary, and has already become a Nashville institution. 

“Our patrons are country music fans who 
come here for the experience, and they also 
come for the specialty cocktails,” says Scott, 
who has 19 bartenders on staff, all of whom test 
drinks. “We’ll have a tasting and give them all a 
chance to create something awesome from this 
new brand.” 

Scott knows that Blue Chair Bay Rum fits the 
scene. “The whole vibe in Nashville is a great 
energy—and it’s not just contrived hospitality. We 
really want to know if you had a good experience 
and if you had a good time. What a perfect brand 
to serve here!”

Blue Chair Bay Rum at Iron Bar, Morristown, NJ
Kenny Chesney may call the Caribbean and mountains of Tennessee home, but his appeal extends to points far beyond 
those intimate communities. One of Blue Chair Bay Rum’s accounts is in Morristown, New Jersey—just 25 miles from 
Manhattan—where Darrell Remlinger’s Iron Bar is the new hotspot.

“Offering Blue Chair Bay Rum is great exposure for the new place, plus having an association with Kenny Chesney is a 
good thing, because he has a surprisingly huge following in Jersey,” says Remlinger. “But it still comes down to what’s in 
the bottle and the price. The product is very good and has a super-premium quality and taste, plus it smells smoother than 
others that are on the market. There’s no alcohol odor to any of the Blue Chair Bay Rums.”

Swim Suits and Flip Flops
“The biggest challenge has been  

the timing with the tour because it 
has an absolute start date. I’ve been 
working to get appointments with 
distributors and trying to get out to see 
them all,” says Battipaglia. “We’ve put 
together an absolute dream team of 
distributor partners.” 

This isn’t just lip service. Battipaglia 
literally walked into a boardroom of 
one of the distributors (who he says 
shall remain nameless) and the entire 
room was decked out in mocked up 
Blue Chair Bay Rum POS. “The senior 
managers were in swim suits and flip 
flops to go with our beach theme,” says 
Battipaglia, “and that was in the dead 
of winter!”

“They set the bar quite high,” 
continues Battipaglia, who points out 
brand distribution isn’t limited to tour 
stops. Blue Chair Bay Rum will even 
be available for sale at some concerts; 
Battipaglia plans on full activation to 
commence with the May 11 tour date in 
Dallas, Texas. 

“The distributors are excited because 
this is an artist-owned brand, there is 
a new CD, a new tour and the leverage 
of Kenny’s star power,” he says. “Kenny 
picked the bottle, made decisions on 
point of sale, the cork—he’s not just 
another celebrity who will get bored 
and move on, because this is really part 
of him.”  

General Manager Jonathon Scott and Bar 
Manager Carmen Mann of Honky Tonk Central 
in Nashville, with the Honky Tonk Breeze. 
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Honky Tonk Breeze
◗	 2 oz. Blue Chair Bay White Rum
◗	 2 oz. Blue Chair Bay Coconut 

Spiced Rum
◗	 2 oz. orange juice
◗	 2 oz. pineapple juice
◗	 1 oz. blue cuaraço

◗	 Mix over ice and garnish with 
an orange wedge. 
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